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FUNCTIONALITY OF PICTURES IN SELECTED 
NIGERIAN NEWSPAPERS 
--------------~--------------
0/uso/a Oyero & 0/ao/u Amod11 
Abstract 
Pictures are a major part of our lives because we are surrounded 
by them wherever we turn. They have uses rangingfimn social to official. 
Almost eve1y printed material has pictures displayed on it in one form or 
the othe1; and newspapers are no exceptions. In fact, the newspaper 
indust1y is one of the largest users of still pictures. Nevertheless, 
considering that the newspaper has been plagued Ji'mn inception with 
inability to effectively sustain readers' attention, it becomes necessmy to 
examine the increasing trend in the use of pictures. While some are ofthe 
opinion that pictures aid readership, others consider them irrelevant. This 
study, therefore, set out to newspapers' use of pictures and people's 
perception oft he fimctions ofthese pictures. The theoretica I foundation of 
this work was laid on agenda-setting and uses and gratification theories. 
Both content analysis and survey were used to generate data for this study. 
For the content analysis, the Punch, the Guardian, Vanguard and This Day 
newspapers were used and a total of 208 respondents participated in the 
survey. Ourfindings revealed that most of the pictures analysed focused on 
economic issues, personalities and politics. We also discovered that 
majority ofthe respondents were ofthe opinion that pictures alone are not 
adequate as news contents. 
Dr. Olu.<nla Oyero. is u lcc:turer urrhc Dept. n(Muss Comnwnic:ation, Cnnvcnant University. Ora. 
Mr. Olttolu Am()(lll. is also a lecturer at the Dept. of1'4ass Communication. Convcnanr Uni1•crsity. Ora 
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K e y w o r d s :  P i c t u r e s ,  n e w s p a p e r ,  f u n c t i o n a l i t y .  
I N T R O D U C T I O N  
P i c t u r e  i s  a  v i s u a l  r e p r e s e n t a t i o n  o r  i m a g e  p a i n t e d ,  d r a w n ,  
p h o t o g r a p h e d ,  o r  o t h e r w i s e  r e n d e r e d  o n  a  f l a t  s u r f a c e .  I t  c a n  a l s o  b e  
d e f i n e d  a s  a  v i s i b l e  i m a g e ,  e s p e c i a l l y  o n e  o n  a  f l a t  s u r f a c e  o r  s c r e e n  ( T h e  
F r e e D i c t i o n a r y ) .  P i c t u r e s  a r e  u b i q u i t o u s  i n  o u r  l i v e s .  W e  a r e  b o m b a r d e d  
w i t h  p h o t o g r a p h i c  i m a g e r y  t h r o u g h o u t  w a k i n g  h o u r s .  M o s t  o f  u s  
c o n t r i b u t e  t o  m a k i n g  s o m e  o f  t h e  b i l l i o n s  o f  p i c t u r e s  m a d e  e v e r y  y e a r .  O n e  
o f  t h e  r e a s o n s  p e o p l e  c a n n o t  d o  w i t h o u t  p i c t u r e s  i s  b e c a u s e  o f  t h e  
a e s t h e t i c s  o f  p h o t o g r a p h y ;  b u t  p i c t u r e s  g o  a  l o n g e r  w a y  t h a n  j u s t  a e s t h e t i c s ,  
t h e y  a r e  u s e d  a s  a  v i t a l  m e a n s  o f  c o m m u n i c a t i o n  i n  t h a t  t h e y  a r e  a  p e r f e c t  
w a y  o f  c o m m u n i c a t i o n .  
T h e  n e w s p a p e r  i n d u s t r y  i s  o n e  o f  t h e  l a r g e s t  u s e r s  o f  s t i l l  p i c t u r e s  
t o d a y .  A l m o s t  e v e r y  n e w s p a p e r  p i c k e d  u p  o n  a  g i v e n  d a y  w i l l  h a v e  a t  l e a s t  
o n e  p h o t o g r a p h  o n  t h e  f r o n t  p a g e  a n d  o t h e r  p i c t u r e s  i n s i d e  a n d  N i g e r i a n  
n e w s p a p e r s  a r e  n o t  l e f t  o u t  i n  t h i s  r a c e .  A  g o o d  e x a m p l e  i s  t h e  G u a r d i a n  
n e w s p a p e r .  U s u a l l y ,  t h e s e  p i c t u r e s  a r e  g o t t e n  f r o m  t h e i r  p h o t o j o u r n a l i s t s  
b u t  s o m e  n e w s p a p e r s  b u y  t h e i r  p i c t u r e s  f r o m  a g e n c i e s  t h a t  s p e c i a l i z e  i n  
s u p p l y i n g  p i c t u r e s  f o r  p u b l i c a t i o n s .  
P h o t o g r a p h s  a r e  o n e  o f  t h e  c o m p o n e n t s  o f  a l l  m a j o r  n a t i o n a l  
n e w s p a p e r s  i n  N i g e r i a  a n d  a l l  o v e r  t h e  w o r l d .  A l l  N i g e r i a n  n e w s p a p e r s  
p u b l i s h  p i c t u r e s  o n  a  d a i l y  b a s i s .  A l t h o u g h  i t  i s  n o t  e a s y  t o  a s c e r t a i n  t h e  
n u m b e r  o f  p e o p l e  w h o  r e a d  t h r o u g h  t h i s  p i c t u r e  s t o r i e s ,  i t  a p p e a r s  t h a t  
m a n y  r e a d e r s  o f  n e w s p a p e r s  a r c  a t t r a c t e d  t o  t h e s e  p a p e r s  b e c a u s e  t h e  
p i c t u r e s  t r y  a s  m u c h  a s  p o s s i b l e  t o  e l a b o r a t e  t h e  n e w s .  
c u t l i r  
a c c o r  
P h o t c  
b u t  c  
e m  p h  
n e w s ·  
f u n c t  
a p p e <  
t o  S W  
p i c t U J  
w o n d  
i m a g <  
T h e n  
i r r e l e  
a g a i n  
c o n t e  
p e r c e  
s a t i n .  
i n p l i •  
i n p m  
t 1 e  p c  
h e p o  
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The way photos are used vary; some stand alone as story with a 
cutline and others are part of a photo essay. Most photographs however 
accompany stories, so they must coordinate well with those stories. 
Photographs serve several functions in the newspapers. All are important, 
but communication is the most important function. Levin (1981) 
emphasizes on the fact that unless a picture communicates something 
newsworthy, it cannot be said that such a picture has performed a certain 
function. Some other functions of photographs include credibility, visual 
appeal and vitality. 
PROBLEM STATEMENT 
Since the inception of newspaper, a major problem has been how 
to sustain the readers' attention. The very catching explanatory effects of 
pictures in newspapers have been about its usefulness. Sometimes one 
wonders what the fate of the readers would have been without pictorial 
images which help translate or explain concepts and a given message. 
There have been speculations however that those pictures sometimes are 
irrelevant as they make the newspapers too colorful and childish. It is 
against this background that this study attempted to identify the types and 
content of pictures found in Nigerian newspapers and find out the 
perception of people on the function ofthese pictures. 
THEORETICAL FRAMEWORK 
The theoretical framework for this paper is based on the agenda-
setting and uses and gratification theories of the media. Agenda-setting 
inplies that mass media pre-detern1ines what issues are regarded as 
inportant at a given time in a given society. It does not ascribe to the media 
tie power to determine what we actually think: but it does ascribe to them 
he power to detern1ine what we are thinking about (Folarin, 2005). 
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A c c o r d i n g  t o  M i l l e r  ( 2 0 0 5 ) ,  t h e  m o d e m  c o n c e p t  o f  a g e n d a  s e t t i n g  
i s  o f t e n  a t t r i b u t e d  t o  W a l t e r  L i p p m a n n  w h o  a r g u e d  t h a t  t h e  m a s s  m e d i a  
c r e a t e  i m a g e s  o f  e v e n t  i n  o u r  m i n d s  a n d  t h a t  p o l i c y  m a k e r s  s h o u l d  b e  
c o g n i z a n t  o f  t h o s e  " p i c t u r e s  i n  p e o p l e ' s  h e a d s " .  F u r t h e r m o r e ,  C o h e n  
( 1 9 6 3 )  a s  c i t e d  b y  M i l l e r  ( 2 0 0 5 ,  p . 2 7 0 )  n o t e s  t h a t  t h e  p r e s s  m a y  n o t  b e  
s u c c e s s f u l  m u c h  o f  t h e  t i m e  i n  t e l l i n g  p e o p l e  w h a t  t o  t h i n k ,  b u t  i t  i s  
s t u n n i n g l y  s u c c e s s f u l  i n  t e l l i n g  i t s  r e a d e r s  w h a t  t o  t h i n k  a b o u t .  I t ,  t h e r e f o r e ,  
f o l l o w s  f r o m  t h i s  p a r t  t h a t  t h e  w o r l d  l o o k s  d i f f e r e n t  t o  d i f f e r e n t  p e o p l e ,  
d e p e n d i n g  n o t  o n l y  o n  t h e i r  p e r s o n a l  i n t e r e s t s ,  b u t  a l s o  o n  t h e  m a p  t h a t  i s  
d r a w n  f o r  t h e m  b y  w r i t e r s ,  e d i t o r s  a n d  p u b l i s h e r s  o f  t h e  p a p e r s  t h e y  r e a d .  
T h i s  t h e o r y  i s  g o o d  a t  e x p l a i n i n g  w h y  p e o p l e  w i t h  s i m i l a r  m e d i a  e x p o s u r e  
p l a c e  i m p o r t a n c e  o n  t h e  s a m e  i s s u e s .  A l t h o u g h  d i f f e r e n t  p e o p l e  m a y  f e e l  
d i f f e r e n t l y  a b o u t  t h e  i s s u e  a t  h a n d ,  m o s t  p e o p l e  f e e l  t h e  s a m e  i s s u e s  a r e  
i m p o r t a n t .  
U s e s  a n d  g r a t i f i c a t i o n  t h e o r y  p e r c e i v e s  t h e  r e c i p i e n t  a s  a c t i v e l y  
i n f l u e n c i n g  t h e  e f f e c t  p r o c e s s ,  s i n c e  h e  s e l e c t i v e l y  c h o o s e s ,  a t t e n d s  t o ,  
p e r c e i v e s  a n d  r e t a i n s  t h e  m e d i a  m e s s a g e s  o n  t h e  b a s i s  o f  h i s  n e e d s  b e l i e f s  
e . t . c .  A c c o r d i n g  t o  B l u m l e r  a n d  K a t z  ( 1 9 7 4 ) ,  u s e s  a n d  g r a t i f i c a t i o n  t h e o r y  
s u g g e s t s  t h a t  m e d i a  u s e r s  p l a y  a n  a c t i v e  r o l e  i n  c h o o s i n g  a n d  u s i n g  t h e  
m e d i a .  U s e r s  t a k e  a n  a c t i v e  p a r t  i n  t h e  c o m m u n i c a t i o n  p r o c e s s  a n d  a r e  g o a l  
o r i e n t e d  i n  t h e i r  m e d i a  u s c .  T h e  t h e o r i s t  s a y s  t h a t  a  m e d i a  u s e r  s e e k s  o u  a  
m e d i a  s o u r c e  t h a t  b e s t  f u l f i l l s  h i s / h e r  n e e d s .  U s e s  a n d  g r a t i f i c a t i 0 1 s  
a s s u m e  t h a t  t h e  u s e r s  h a v e  a l t e m a t e  c h o i c e s  t o  s a t i s f y  t h e i r  n e e d .  
A c c o r d i n g  t o  t h e  t h e o r y ,  m e d i a  c o n s u m e r s  h a v e  a  f r e e  w i l l  b  
d e c i d e  h o w  t h e y  w i l l  u s e  t h e  m e d i a  a n d  h o w  i t  w i l l  a f f e c t  t h e m .  V a l u e s  a r .  
c l e a r l y  s e e n  b y  t h e  f a c t  t h a t  t h e y  b e l i e v e  t h a t  m e d i a  c o n s u m e r s  c a n  c h o o s •  
t h e  i  
m e d :  
t h e  o  
t h e  r  
V I e W  
n e e d  
S O C H  
c a s e  
p i c h  
u n d e  
e y e s  
a c c o  
t h e a  
t h e y  
t h e s (  
T h e r  
P u b !  
1  
w r i t t  
d r a n  
p h o t  
p h o t  
c h a r  
f o m  
p a g e  
r e a d  
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the influence media have on them as well as the idea that users choose 
media alternatives merely as a means to an end. Uses and gratification is 
the optimist's view of the media. The theory takes out the possibility that 
the media can have an unconscious influence over our lives and how we 
view the world. The idea that we simply use the media to satisfy a given 
need does not seem to fully recognize the power of the media in today's 
society. 
N this context, the uses and gratification theory can be seen in the 
case where an individual choose to define the function of a particular 
picture which he has seen in the newspaper in order to fit into his own 
understanding. With regards to this study, the Nigerian press serves as the 
eyes and ears of members of the community by publishing pictures to 
accompany stories in order to give the readers an insight to the story. By 
the agenda setting and uses and gratification function ofthe Nigerian press, 
they detennine pictures to publish and help the reader to make meaning of 
these pictures and sec what function these pictures portray. 
There are different types of pictures stories. According to Integrated 
Publishing (n. d.), they include: 
1 Illustrated Text: For this type of picture story, the text or story is 
written first, and then one or more photographs are used to illustrate or 
dramatize, its content. In reality, this is not a true picture story, since the 
photographs arc incidental, rather than an integral part of the text. The 
photographs are used to dress up the page, make it attractive, give it 
character or establish a mood. Many magazines use the illustrated text 
format. They frequently introduce each story with a single illustration, full 
page size that serves to attract the readers' attention and leads them into 
reading the story. 
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2  P h o t o - T e x t  C o m b i n a t i o n :  A s  t h e  n a m e  s h o w s ,  t h e  p h o t o - t e x t  
c o m b i n a t i o n  t y p e  o f  p i c t u r e  s t o r y  u s e s  a  c o m b i n a t i o n  o f  b o t h  
p h o t o g r a p h s  a n d  t e x t .  H o w e v e r ,  t h e  p h o t o g r a p h s  c a r r y  t h e  w e i g h t  
o f  t h e  s t o r y .  T h e  s t o r y  i s  t o l d  p r i m a r i l y  b y  r e l a t e d  p h o t o g r a p h s  
a r r a n g e d  i n  s o m e  f o r m  o f  c o n t i n u i t y .  T h e  t e x t  i s  i m p o r t a n t  a n d  
p r o v i d e s  w o r t h w h i l e  i n f o r m a t i o n  r e l a t i v e  t o  t h e  p h o t o g r a p h s ,  b u t  
i t  i s  s u b o r d i n a t e  t o  t h e  p h o t o g r a p h s .  T h i s  i s  t h e  e a s i e s t  t y p e  o f  
p h o t o g r a p h  s t o r y  t o  d e v e l o p .  
3  P u r e  P i c t u r e  S t o r y :  I n  t h e  p u r e  p i c t u r e  s t o r y ,  t h e r e  i s  n o  t e x t  
e x c e p t  f o r  a  b r i e f  i n t r o d u c t i o n  c u t l i h e .  O f  t h e  s e v e n  p i c t u r e  s t o r y  
t y p e s ,  t h e  p u r e  p i c t u r e  s t o r y  i s  t h e  m o s t  d i f f i c u l t  t o  d e v e l o p .  I t  i s  
f r e q u e n t l y  p r e s e n t e d  i n  s e q u e n c e s  o f  p h o t o g r a p h s  t a k e n  a t  b r i e f  
i n t e r v a l s .  P u r e  p i c t u r e  s t o r i e s  a r e  n o r m a l l y  u s e d  o n l y  w h e n  t h e  
a c t i o n  i s  s i m p l e  a n d  f a m i l i a r  e n o u g h  t o  t h e  a v e r a g e  r e a d e r  s o  t h a t  
n o  l e n g t h y  w o r d  d e s c r i p t i o n  i s  r e q u i r e d .  
4  P i c t u r e  S t o r y  w i t h i n  T e x t :  T h e  p i c t u r e  s t o r y  w i t h i n  t e x t  a c t u a l l y  
p r e s e n t s  t w o  s e p a r a t e  b u t  r e l a t e d  s t o r i e s .  O n e  s t o r y  i s  t o l d  i n  w o r d s ,  
t h e  o t h e r  i n  p h o t o g r a p h s .  B o t h  a r e  c o m p l e t e  i n  t h e m s e l v e s ,  t h e  
t e x t  m a y  b e  u s e d  w i t h o u t  t h e  p i c t u r e  a n d  t h e  p i c t u r e  s t o r y  m a y  b e  
u s e d  w i t h o u t  t h e  t e x t .  N e v e r t h e l e s s ,  t h e  c o m b i n a t i o n  o f  t h e  t w o  i n  
a  s i n g l e  l a y o u t  m a k e s  t h e  s p r e a d  m u c h  m o r e  e f f e c t i v e  t h a n  e i t h e r  
w o u l d  b e  a l o n e .  
5  S i n g l e  P i c t u r e  S t o r y :  T h e  s i n g l e  p i c t u r e  s t o r y  i s  t h e  m o s t  b a s i c  
f o r m  o f  p h o t o j o u r n a l i s m .  S i n g l e  p h o t o g r a p h s ,  f i l l e d  w i t h  i m p a c t ,  
a l l o w  t h e  v i e w e r  t o  " f e e l "  t h e  a c t i o n  a n d  t h u s  b e c o m e  i n v o l v e d  
w i t h  t h e  s u b j e c t .  T h e  s i n g l e  p i c t u r e  s t o r y  i s  s i m i l a r  t o  t h e  l e a d  
p h o t o g r a p h  u s e d  i n  a  l o n g e r  p i c t u r e  s t o r y .  I t  s u m s  u p  t h e  s u b j e c t ,  
e v o k e s  s o m e  e m o t i o n  o r  k e y s  t h e  a c t i o n  o r  t h e  s e t t i n g .  
6  A b s t r a c t  P i c t u r e :  O n e  m a y  b e  o b j e c t i v e  o r  s u b j e c t i v e  i n  h i s / h e r  
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approach to a subject; this is considered an abstract picture approach. 
When you use the objective approach, you try to record the subject 
as faithfully as possible, presenting the subject for the viewer's 
own interpretation. When your approach is subjective, you 
engage your own feelings in your work. You approach the subject 
from the standpoint of your reactions. A photograph that captures 
an abstract idea or emotion conveys to viewers something with 
which they can identify. It stimulates their imagination. 
7 Informal Portrait: These are strong, expressive informal 
portraits that come from successful interaction between the 
photojournalist and the subject. They convey the character and 
personality of the subject honestly. With few exceptions, the 
informal portrait shot cannot be in a studio where the subject is 
posing. In this situation the subject may appear very formal and 
withdrawn. The informal portrait is best made when the subject is 
candid. In other words, it is photographing the subject in familiar 
surroundings, such as his home or place of work. In these 
surroundings the subject's hands, gestures and facial expressions 
begin to convey character and personality. The informal portrait is 
an excellent medium for relieving the boredom of the plastic 
formal portraits. It best taken with two or three photographs. 
When you start, your subject will very likely be uneasy and tense. 
However, as you shoot, the subject will usually begin to relax. The 
eyes (which must be in sharp focus) and the mouth are the 
important parts of the informal portrait. They are where the 
expressions, unique to each person, are revealed. 
Picture serves some useful purposes in newspapers. Carney and Levin 
(2002) identified major functions of pictures: 
I Credibility: a photograph makes whatever is pictured seem more 
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C r e d i b i l i t y :  a  p h o t o g r a p h  m a k e s  w h a t e v e r  i s  p i c t u r e d  s e e m  m o r e  
r e a l  a n d  t m c . l t  l e n d s  c r e d i b i l i t y  t o  t h e  s t o r y  a s  p e o p l e  a r e  m o r e  
i n c l i n e d  t o  w h a t  t h e y  s e e  t h a n  w h a t  t h e y  r e a d  
2  V i s u a l  a p p e a l :  p i c t u r e s  a r e  v i s u a l  m a g n e t s ,  d r a w i n g  r e a d e r s  i n t o  a  
p a g e  o r  a  s t o r y .  F o r  t h i s  r e a s o n ,  p i c t u r e s  o f t e n  s e r v e  a s  e n t r y  p o i n t s .  
P a r t  o f  a  p i c t u r e ' s  v i s u a l  a p p e a l  i s  t h e  v a r i e t y  i t  a d d s  t o  a  l a y o u t .  
T h e  c o n t r a s t  b e t w e e n  a  p i c t u r e  a n d  c o p y  i s  e x c i t i n g  a n d  e y e -
c a t c h i n g .  T h i s  i s  w h y  p i c t u r e s  a r e  u s u a l l y  t h e  d o m i n a n t  e l e m e n t  
o n  a  p a g e  o r  s p r e a d .  
3  V i t a l i t y :  a  p i c t u r e  a d d s  l i f e - v i t a l i t y - t o  a  s t o r y  i n  a  w a y  n o  
i l l u s t r a t i o n  c a n  m a t c h .  E v e n  a  m u g  s h o t  d o  w o n d e r s  a s  i t  m a k e s  
r e a d e r s  f e e l  a s  t h o u g h  t h e  p e r s o n  i n  t h e  s t o r y  i s  r e a l .  S o m e t i m e s  a  
s t o r y  h a s  v i t a l i t y ,  b u t  i t  n e e d s  a  p i c t u r e  t o  h i g h l i g h t  t h a t  v i t a l i t y .  
P i c t u r e s  a r e  e s p e c i a l l y  s u i t e d  t o  b r i n g i n g  o u t  t h e  a c t i o n  o n  h u m a n  
i n t e r e s t  i n  a  s t o r y .  
4  A e s t h e t i c s :  a e s t h e t i c s  h a s  t o  d o  w i t h  t h e  b e a u t y  w h i c h  i s  b e i n g  
p o r t r a y e d  i n  t h e  p i c t u r e .  P i c t u r e s  a d d  s o  m u c h  b e a u t y  t o  t h e  s t o r y  
a n d  a l s o  t h e  n e w s p a p e r  a s  r e a d e r  m a y  b e  a t t r a c t e d  t o  t h e  
n e w s p a p e r  j u s t  b e c a u s e  o f  t h e  b e a u t y  o f  t h e  p i c t u r e .  
G r a b e r  ( 1 9 9 6 ,  p . 2 ) ,  i n  h i s  w o r k  S a y  i t  w i t h  p i c t u r e s ,  f u r t h e r  a n a l y s e s  t h e  
f u n c t i o n s  o f  p i c t u r e s  i n  n e w s p a p e r  t h u s :  
B e c a u s e  w o r d s  a n d  p i c t u r e s  a r e  mere~v b u i l d i n g  
b l o c k s  j i - o m  w h i c h  d i f f e r e n t  m e a n i n g s  a r e  
c o n s t r u c t e d ,  c u e s  a b o u t  t h e  c o n t e x t  a r e  e s s e n t i a l .  
I n  n e ¥ v s p a p e r  s t o r i e s ,  p i c t u r e s  c l e a r l y  d e p i c t  
f a m i l i a r  p e r s o n s ,  l o c a t i o n s  o r  s i t u a t i o n s  w h i c h  a r e  
u s e d  t o  c o n t e x t u a l i = e  t h e  s t o t y .  A  c o m b i n a t i o n  o f  
b o t h  w o r d s  a n d  p i c t u r e s  m a k e s  m e s s a g e s  m o r e  
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memorable than purely verbal text, particularly 
when the pictures contain substantial amount of 
dramatic information. 
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Two types of explanation have been offered by scholars on the importance 
of pictures. One relates to the fact that pictures arouse reader's interest and 
attention to a greater extent because they give the readers a sense of 
participation or at least witnessing it personally which makes it easier to 
identify with people and situations and become emotionally involved. The 
second is that pictures make it easier to retrieve stored infonnation from 
memory. Paivio (1998, p.387) believes that this happens because pictures 
arc encoded in terms of both their graphics and written content. The 
presence of an additional memory code for picture items would enhance 
their probability of being recalled because if one was forgotten or simply 
unavailable for retrieval, the other could be used instead. Pryluck (1976, 
p.220) asserts that pictures present more details than words do and provide 
a better grasp of relationship. This clarification allows readers to form 
accurate visual memories of unfamiliar people and event and to reveres 
flawed impression. 
Even when readers are able to compensate for the m1ssmg 
pictures by drawing visual memories, these are rarely as vivid and 
accurate as the images people are able to construct from seeing the 
pictures. Imaging what a presidential inauguration or the inside of a 
spacecraft might look like is not nearly as realistic as seeing pictures of the 
real ceremony or the vehicle. 
Friday (2002) further states that minimally, pictures point to the 
world as it appeared at sometime, under certain conditions. Because 
pictures record the appearance of object in a manner closely akin to the 
way in which the world presents itself in ordinary perceptual experience, 
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t h e y  s h o w  u s  t h e  w o r l d  a s  i t  w a s  ( e v e n  i f  w e  m i s u n d e r s t a n d  t h e  
s i g n i f i c a n c e  o f  w h a t  i t  s h o w s )  a n d  a r e  t h e r e f o r e  e v i d e n c e  o f  t h e  w a y  t h e  
w o r l d  w a s .  W h a t  h e  t r i e s  t o  e x p l a i n  h e r e  i s  t h a t  p i c t u r e s  s h o w  u s  e x a c t l y  
w h a t  t h e  e v e n t  l o o k s  l i k e  b u t  i n  s o m e  c a s e s ,  m o s t  p e o p l e  g e t  t o  
m i s i n t e r p r e t  s u c h  p i c t u r e s  m a k i n g  i t  l o o k  u n r e a l .  
F o l l o w i n g  t h i s ,  W a l t o n  ( 2 0 0 2 )  i s  a b l e  t o  d e m o n s t r a t e  t h a t  p i c t u r e s  
i n  n e w s p a p e r  e x h i b i t  a  n a t u r a l  d e p e n d e n c e  o n  t h e  w o r l d  t h e y  p i c t u r e .  T h i s  
h e  i n t e r p r e t s  a s  v i s u a l s  e x p e r i e n c e  o f  w h a t  p i c t u r e s  d e p i c t  i s  n a t u r a l l y  
d e p e n d e n t  o n  t h e  w a y  t h e  e v e n t s  l o o k .  G a r b e r  (  1 9 9 6 .  p . 4 0 )  s t a t e s :  
A u d i e n c e  . f i n d  i t  e a s i e r  t o  e x t r a c t  m e a n i n g s  f r o m  
p i c t u r e  s t o r i e s  r a t h e r  t h a n  m e r e l y  p r i n t  f o r m s  l a r g e l y  
b e c a u s e  p i c t u r e s  p r e s e n t  t h e  e s s e n t i a l  s t o r y  f a c t  a n d  
c o n t e x t  m o r e  c l e a r l y  w i t h o u t  o v e r - w h e l m i n g  d e t a i l s  
t h a t  m a y  b e  t e d i o u s  a n d  o f t e n  d i f f i c u l t  t o  g r a s p .  F o r  
i n s t a n c e ,  p i c t u r e s  i n  t h e  n e w s p a p e r  c a n  p r o v i d e  
i n f o r m a t i o n  a b o u t  t h e  e x t e n t  o f  t h e  i n j u r i e s  s £ i f f e r e d  b y  
t h e  v i c t i m s  o f  a  b o m b i n g  a t t a c k ,  a s  w e l l  a s  t h e i r  a g e ,  
e t h n i c i t y  a n d  s o c i o - e c o n o m i c  b a c k g r o u n d .  
T h e  a b o v e  s t a t e m e n t  t r i e s  t o  p r o v e  t h e  f a c t  t h a t  p i c t u r e s  t e l l  a  l o t  a b o u t  a  
s t o r y  r a t h e r  t h a n  j u s t  t h e  w o r d s  c o n t a i n e d  i n  t h e  n e w s  s t o r y .  
M E T H O D  O F  R E S E A R C H  
T h e  s t u d y  d e s i g n  f o r  t h i s  r e s e a r c h  i s  c o n t e n t  a n a l y s i s  a n d  s u r v e y  
m e t h o d s .  C o n t e n t  a n a l y s i s  i s  a  p r e s c r i b e d  s y s t e m  w h i c h  i s  s y s t e m a t i c ,  
o b j e c t i v e  a n d  q u a n t i t a t i v e  i n  n a t u r e .  I t  i s  u s e d  i n  t h e  e x t r a c t i o n  o f  d a t a  f r o m  
a n y  f o r m  o f  c o m m u n i c a t i o n  ( W i m m e r  a n d  D o m i n i c k ,  2 0 0 6 ,  W a l i z e r  a n d  
H u f f m a n ,  1 9 7 8 ) .  C o n t e n t  a n a l y s i s  w a s  u s e d  t o  a n a l y s e  t y p e s  a n d  s u b j e c t s  
o f  p i c t u r e s  i n  t h e  s e l e c t e d  n e w s p a p e r s .  S u r v e y  w a s  u s e d  t o  f i n d  o u t  t h e  
e x t e n t  t o  w h i c h  t h e  r e a d e r s  p a i d  a t t e n t i o n  a n d  u n d e r s t o o d  t h e  m e s s a g e s  
c o n v e y e d  b y  n e w s p a p e r s '  p i c t u r e s ,  a s  w e l l  a s  t h e i r  p e r c e p t i o n  o f  t h e  
f u n c t i o n a l i t y  o f  t h o s e  p i c t u r e s .  
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Four Nigerian newspapers: Punch, the Guardian, Vanguard and 
This Day were selected for this study. These papers were chosen because of 
their countty wide acceptance and readership, availability of copies for 
analysis, wide usage of pictures in stories and large circulation rate. A total 
of80 issues were analysed. This was arrived at by random selection of20 
issues from each of the newspapers in the month of January 2008. The unit 
of analysis for the content analysis was picture news on any subject with 
exclusion of pictures from advertisements. They were measured for type 
of pictures, subject of the picture and the source of the picture. 
Similarly, a total of208 respondents were used for the survey. The 
respondents were students of Covenant University, Ota in Nigeria. The 
literacy level of the students and their access to read newspapers informed 
their choice for the study. The students were chosen through a stratified 
samping technique, thus covering the three colleges that existed in the 
institution. 
Result 
Table 1: Distribution of Picture Stories based on Issues 
Subjects Frequency Percentage 
Politics 79 11.5% 
Education 58 8.5% 
Economy 174 25.4% 
Sport 74 10.8% 
Religion 29 4.2% 
Science and Technology 15 2.2% 
Conflict/War 18 2.6% 
Personality/People 108 15.7% 
Disaster 18 2.6% 
Commerce/Industry 18 2.6% 
Culture/Ethnicity 20 2.9% 
Health 30 4.4% 
Corruption I 0.1% 
Crime 13 1.9% 
Forei.gn Issues 31 4.5% 
Total 686 100.% 
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F r o m  t h e  a b o v e  t a b l e ,  i t  i s  s e e n  t h a t  t h e  s e l e c t e d  n e w s p a p e r s  u s e d  p i c t u r e  
n e w s  o n  a l l  t y p e s  o f  s t o r i e s .  S t o r i e s  o n  e c o n o m y  h a d  t h e  h i g h e s t  n u m b e r  o f  
p i c t u r e s  w i t h  2 5 . 4 % ;  f o l l o w e d  b y  p i c t u r e s  o n  p e o p l e / p e r s o n a l i t i e s  w i t h  
1 5 .  7 % .  P o l i t i c s  a n d  e d u c a t i o n  h a d  1 1 . 5 %  a n d  8 . 5 %  r e s p e c t i v e l y .  F o r e i g n  
i s s u e s ,  h e a l t h  a n d  r e l i g i o n  c a m e  w i t h  4 . 5 % ,  4 . 4 %  a n d  4 . 2 %  i n  t h a t  o r d e r .  I n  
a l l ,  i t  w a s  e c o n o m y  t h a t  h a d  t h e  h i g h e s t  n u m b e r  p i c t u r e s  a m o n g  a l l  t h e  
i s s u e s  w h i l e  c o r r u p t i o n  h a d  t h e  l e a s t .  
T a b l e  2 :  D i s t r i b u t i o n  o f P i c t u r e s  a c c o r d i n g  t o  T y p e s  
P i c t u r e  T y p e  
F r e q u e n c y  P e r c e n t a g e  
P u r e  P i c t u r e  S t o r v  9 7  
1 4 . 1 %  
P i c t u r e  T e x t  W i t h i n  T e x t  4 9  7 . 1 %  
S i n o ] e  P i c t u r e  S t o r v  2 7 6  
4 0 . 2 %  
A b s t r a c t  P i c t u r e  
7 9  
1 1 . 5 %  
!  
P h o t o - T e x t  C o m b i n a t i o n  2 6  3 . 8 %  
I l l u s t r a t e d  T e x t  1 5 9  
2 3 . 2 %  
T o t a l  6 8 6  
1 0 0 . 0 %  
I  
T a b l e  2  s h o w s  t h e  t y p e s  o f  p i c t u r e s  t h a t  t h e  n e w s p a p e r s  u s e d .  S i x  t y p e s  o f  
p i c t u r e s  w e r e  i d e n t i f i e d .  T h e  p i c t u r e  s t o r y  t h a t  w a s  m o s t  c o m m o n l y  u s e d  
i n  r e p o r t i n g  w a s  t h e  s i n g l e  p i c t u r e  w h i c h  f o r m e d  4 0 . 2 % ,  f o l l o w e d  b y  
i l l u s t r a t e d  t e x t  w i t h  2 3 . 3 % .  O t h e r s  i n c l u d e d  p u r e  p i c t u r e  s t o r y  ( 1 4 . 1  % ) ,  
p i c t u r e  t e x t  w i t h i n  t e x t  (  7 . 1  % )  a n d  a b s t r a c t  p i c t u r e  w i t h  1 1 . 4 % .  P h o t o  t e x t  
c o m b i n a t i o n  w a s  t h e  l e a s t  u s e d  w i t h  3 .  8 % .  
T a b l e  3 :  S o u r c e s  o f N e w s p a p e r s  P i c t u r e s  
S o u r c e  
F r e q u e n c y  P e r c e n t a g e  
L o c a l  5 3 5  
7 8 %  
F o r e i g n  1 5 1  2 2 %  
T o t a l  6 8 6  
1 0 0 %  
T a b l e  3  s h o w s  t h e  s o u r c e s  w h e r e  t h e  n e w s p a p e r s  g o t  t h e i r  p i c t u r e  f r o m .  W e  
s e e  t h a t  7 8 %  w e r e  l o c a l l y  s o u r c e s  w h i l e  t h e  r e m i n i n g  2 2 %  w a s  o b t a i n e d  
f r o m  f o r e i g n  s o u r c e s .  T h i s  c o u l d  b e  b e c a u s e  t h e  n e w s p a p e r s  c o v e r e d  m o r e  
l o c a l  n e w s  t h a n  f o r e i g n  o n e s .  
T a b l e  4 :  R e s 1  
T a b l e  4  i n d i  
n e w s p a p e r  p 1  
a t t e n t i o n  t o  p  
p a i d  v e r y  h i .  
r e s p o n d e n t s  p  
T a b l e  5 :  R e s (  
T a b l e  5  s h o v .  
c a r r i e d  b y  p i c  
r e s p o n d e n t s  c  
d i d  n o t .  T h u s ·  
m e s s a g e s  p o r 1  
T a b l e  6 :  R  
N e w s p a p e r s  
1ewspapcrs used picture 
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Table 4: Respondents' Level of Attention to Newspapers Pictures 
Response Frequency Percentage 
Moderateery Low 8 4.2% 
Low 20 10.5% 
Modcr31e 22 11.6% 
High 112 58.9% 
Very High 28 14.7% 
Total 190 100.0% 
Table 4 indicates that 4.2% respondents paid very low attention to 
newspaper pictures, 10.5% paid a low attention, 11.6% gave moderate 
attention to pictures, 58.9% gave high attention to pictures while 14.7% 
paid very high attention to newspaper pictures. Hence, most of the 
respondents paid attention to pictures in the newspapers. 
Table 5: Respondents Understanding of Pictures Messages 
Response Frequency Percentage 
Yes 124 65.3% 
No 66 34.7% 
Total 190 100.0% 
Table 5 shows that most of the respondents understood the messages 
carried by pictures in the newspapers. Sixty-five per cent (65.3%) of the 
respondents claimed they understood the message as against 34.7% who 
did not. Thus this table shows that most of the respondents understand the 
messages portrayed by these pictures. 
Table 6: Readers' Perception of the Purpose of Pictures in 
Newspapers 
Response Frequency Percentage 
Aid understanding 29 15.3% 
Entertainments 13 6.8% 
Encourages Readership 15 7.9% 
Identifies of Personalities 13 6.8% 
Summarises the Story 12 6.3% 
Gives credibility 51 26.8% 
None 57 30.0% 
Total 190 100% 
7 0 8  
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T a b l e  6  s h o w s  t h e  d i f f e r e n t  p e r c e p t i o n  o f  r e s p o n d e n t s  t o  t h e  p i c t u r e s  i n  t h e  
n e w s p a p e r s .  A  t o t a l  o f  2 9  r e s p o n d e n t s  ( 1 5 . 3 % )  s t a t e d  t h a t  p i c t u r e s  a i d e d  
b e t t e r  u n d e r s t a n d i n g  o f  t h e  s t o r y ,  6 . 8 % b e l i v e d  p i c t u r e s  w e r e  b a s i c a l l y  f o r  
e n t e r t a i n m e n t  p u r p o s e ,  7 . 9 %  a l s o  g a v e  t h e i r  r e s p o n s e  t h a t  t h e  p i c t u r e s  
e n c o u r a g e d  r e a d e r s h i p  o f  t h e  n e w s p a p e r s .  A n o t h e r  6 . 8 %  o f  t h e  
r e s p o n d e n t s  b e l i e v e d  t h a t  t h e  p i c t u r e s  w e r e  t h e r e  j u s t  t o  i d e n t i f y  i m p o r t a n t  
p e r s o n a l i t i e s  t h a t  m a d e  t h e  n e w s ,  2 6 . 8 %  f e l t  t h e  p i c t u r e s  w e r e  t o  g i v e  
c r e d i b i l i t y  t o  t h e  s t o r y  w h i l e  3 0 . 0 %  d i d  n o t  k n o w  t h e  p u r p o s e  o f  p i c t u r e s .  
F r o m  t h e  f i n d i n g s ,  w e  s e e  t h a t  m a j o r i t y  o f  t h e  r e s p o n d e n t s  h a v e  
u n d e r s t a n d i n g  o f  t h e  p u r p o s e  o f  t h e  p i c t u r e s  
T a b l e  7 :  R e a d e r s '  V i e w s  o n  A d e q u a c y  o f  P i c t u r e s  a s  N e w s  C o n t e n t  
I t e m s  
F r e q u e n c y  P e r c e n t a g e  
S t r o n g l y  A g r e e  1 3  6 . 8 %  
A g r e e  
1 9  
1 0 %  
U n d e c i d e d  5 4  2 8 . 4 %  
D i s a g r e e  7 4  3 9 %  
S t r o n g l y  D i s a g r e e  
3 0  
1 5 . 8 %  
T o t a l  1 9 0  1 0 0 %  
T a b l e  7  s h o w s  t h e  o p i n i o n  o f  t h e  r e a d e r s  o n  w h e t h e r  t h e  p i c t u r e s  a r e  
e n o u g h  a s  n e w s  c o n t e n t .  O f  t h e  r e s p o n d e n t s  t h a t  p a r t i c i p a t e d  i n  t h e  s t u d y ,  
1 0 . 0 %  a n d  6 . 8 %  s t r o n g l y  a g r e e d  a n d  a g r e e d  t h a t  p i c t u r e s  w e r e  a d e q u a t e  
w h i l e  3 9 %  a n d  1 5 . 8 %  d i s a g r e e d  a n d  s t r o n g l y  d i s a g r e e d  r e s p e c t i v e l y .  
H o w e v e r ,  2 8 . 4 %  r e s p o n d e n t s  c o u l d  n o t  d e c i d e .  N e v e r t h e l e s s ,  m a j o r i t y  o f  
t h e  r e s p o n d e n t s  w e r e  o f  t h e  o p i n i o n  t h a t  p i c t u r e s  w e r e  n o t  a d e q u a t e  a s  
n e w s  c o n t e n t .  
D I S C U S S I O N  
O u r  f i n d i n g s  s h o w  t h a t  m o s t  p i c t u r e s  a n a l y s e d  f o c u s e d  o n  e c o n o m y .  
V a r i o u s  p i c t u r e s  s e e n  w e r e  c e n t e r e d  o n  m e e t i n g s  o r  f o r a  o n  e c o n o m i c  
d i s c u s s i o n  
d e v e l o p m E  
p e r s o n a l i t i  
n e w s p a p e r  
r e p o r t s  e s p  
m e a s u r e  u  
P o l i t i c s  a n •  
t h o u g h t  t h e  
n o t  t h e  c a  
c h a r a c t e r i z  
p i c t u r e n e v  
L o  
h i g h e s t .  T  
I l l u s t r a t e d ·  
p i c t u r e  s t c  
n e w s p a p e r  
l o c a l l y  s o u  
O t :  
p i c t u r e s .  1  
a t t e n t i o n .  I  
m o s t  r e s p o  
H o w e v e r  i t  
t h e  m e s s a g  
m a n y o f t h (  
m e s s a g e  o f  
T h  
p u r p o s e s .  I \  
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discussion. This shows the significance of economy to national 
development. The second highest category of pictures was those on 
personalities. This, of course, is not strange because one of the things 
newspapers do is to show the faces of individuals that are quoted in news 
reports especially prominent persons. In this way, the newspapers strive to 
measure up with television which has the power of sound and visual. 
Politics and education had the same number of pictures. One would have 
thought that politics would have a very high number of pictures but that ass 
not the case. This may be because the period of analysis was not 
characterized by much political activities. Other issues did not have much 
picture news on them. 
Looking at the types of pictures used, single picture stories had the 
highest. This is expected because it is mostly used in journalism. 
Illustrated pictures also had some place in their analysis, following single 
picture story. Nevertheless, all types of pictures were used by the 
newspapers analysed. Besides, we saw that most of the pictures used were 
locally sourced with 78% while only 22% were foreign pictures. 
Our data also showed that respondents paid high attention to 
pictures. This is of course normal because pictures normally attract 
attention. In the same way the pictures communicate effectively because 
most respondents understood the message conveyed by those pictures. 
However it is interesting to note that 34.7% of the respondents did not get 
the messages conveyed by the pictures. This may be due to the fact that 
many of the readers did not follow through curtlip or the caption to get the 
message of the pictures. 
The respondents also believed that pictures served different 
purposes. Majority of them also believed that pictures also gave credibility 
2 1 0  
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t o  n e w s ,  a i d e d  u n d e r s t a n d i n g  o f  t h e  n e w s  c o n t e n t  a n d  e n c o u r a g e d  r e a d e r s  
t o  r e a d .  O t h e r s  t h o u g h t  p i c t u r e s  e n t e r t a i n e d ,  h e l p e d  t o  i d e n t i f y  
p e r s o n a l i t i e s  a n d  s u m m a r i z e d  n e w s  s t o r i e s .  H o w e v e r ,  8 0 %  o f  t h e  
c o r r e s p o n d e n t s  d i d  n o t  t h i n k  p i c t u r e s  p e r f o n n c d  a n y  o f  t h o s e  f u n c t i o n s .  
F i n a l l y ,  m a j o r i t y  o f  t h e  c o r r e s p o n d e n t s  b e l i e v e d  t h a t  p i c t u r e s  
a l o n e  w e r e  n o t  a d e q u a t e  a s  n e w s  c o n t e n t s .  I n  o t h e r  w o r d s ,  t h e r e  i s  n e e d  f o r  
n e w s  s t o r i e s  t o  s u p p l y  f u l l  d e t a i l s  o f  n e w s  c o n t e n t .  T h i s  g o e s  f u r t h e r  t o  
s h o w  t h a t  p i c t u r e s  o n l y  s e r v e  t h e  p u r p o s e  o f  c o m p l e t i n g  n e w s  c o n t e n t .  
C O N C L U S I O N  A N D  R E C O M M E N D A T I O N S  
T h i s  s t u d y  h a s  e x a m i n e d  t h e  c o n t e n t  a n d  f u n c t i o n a l i t y  o f  p i c t u r e s  
i n  N i g e r i a n  n e w s p a p e r s .  M o s t  o f  t h e  p i c t u r e s  a n a l y s e d  w e r e  c e n t r e d  o n  
e c o n o m i c  i s s u e ,  f o l l o w e d  b y  p e s o n a l i t i e s  a n d  p o l i t i c s .  I t  i s  b e l i e v e d  t h a t  
t h e  p e r f o r m a n c e  o f  t h e  n e w s p a p e r s  i n  t h i s  r e g a r d  i s  i n  o r d e r .  H o w e v e r ,  t h e y  
n e e d  t o  d o  m o r e  b y  c o n s e n t r a t i n g  o n  i s s u e s  i n s t e a d  o f  f o c u s s i n g  o n  
p e r s o n a l i t i e s .  B e s i d e s ,  i t  i s  a l s o  n e c e s s a r y  f o r  t h e  n e w s p a p e r s  t o  p u t  
m e a s u r e s  i n  p l a c e  t o  i n c r e a s e  r e a d e r s  a t t e n t i o n  t o  t h e i r  p i c t u r e s .  T h i s  i s  
v e r y  i m p o r t a n t  s i n c e  p i c t u r e s  a l o n e  a r e  v e h i c l e  o f  e f f e c t i v e  
c o m m u n i c a t i o n .  I t  i s  t h e r e f o r e  n e c e s s a r y  t h a t  p i c t u r e s  a r e  g i v e n  r i g h t f u l  
p l a c e s  o n  t h e  p a g e s  o f  t h e  n e w s p a p e r s  w i t h  a d e q u a t e  i n f o r m a t i o n ,  r a t h e r  
t h a n  j u s t  b e i n g  u s e d  a s  a  t r a d i t i o n a l  n e c e s s i t y  f o r  p u b l i c a t i o n .  
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c a r t o o n  
L a n g u a  
B l u m l e r  J . G .  ;  
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C a r n e y ,  R . N . ,  
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:OMMENDATIONS 
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•ictures analysed were centred on 
ies and politics. It is believed that 
is regard is in order. However, they 
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ssary for the newspapers to put 
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